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RESEARCH INTERESTS 

 Online Social Networks 

 User Behavior study and personalization in Social Network 

 Target Advertisement 

 Privacy Settings: User Expectation 

 UI Optimization 

  

Academic Qualifications 

 

 Ph.D. (Thesis Submitted) Computer Science, Utkal University, Odisha, India  

 MCA, IGNOU 

 
Teaching Experience: 

 Web Technology 

 E-Commerce 

 Java Programming 

 

Work Experience 

 20+ years 

 

 
Professional activities:  

ISTE and OITS Life Member 

 

Other Details 

Co-Founder, Forants Interactive Systems Private Limited 
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